
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

CRITERION 2 

KEY INDICATOR- 2.4 Competency and Skill Development 

2.4.7 – A variety of assignments given and assessed for theory courses  

INDEX 

Sr. No Content Page No. 
1 Samples of assessed assignments for 

theory courses 
1-110 

 Library work (B.Ed) &  synopsis (M.Ed) 1-39 

Field exploration  40-51 

Hands-on activity  52-56 

Preparation of term paper 57-62 

Identifying and using the different sources 

for study 

63-110 
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3. HANDS - ON ACTIVITY 
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4. PREPARATION OF TERM PAPER
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5. IDENTIFYING AND UISNG THE 
DIFFERENT SOURCES FOR STUDY
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Sandhya Devi
03/01/2023

https://learndigital.withgoogle.com/link/1tb5mplmosgBQR J9V Y79
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https://learndigital.withgoogle.com/link/1tb5mplmosg


Sakshi Sakshi
25/12/2022

https://learndigital.withgoogle.com/link/1qsdpcedm9sACG SLF JP4
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https://learndigital.withgoogle.com/link/1qsdpcedm9s


Poonam Kumari Sharma
30/12/2022

https://learndigital.withgoogle.com/link/1qsdpcedm9s28W UMX GQ7
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https://learndigital.withgoogle.com/link/1qsdpcedm9s


Digital Marketing For CXOs (Jaspreet Kaur)

Digital Marketing for CXOs

01st Jan 2023

Certificate code : 4056334
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E

D ec  27,  2022

Bandana .

Introduction to Microsoft Excel

an online non-credit project authorized by Coursera Project Network and offered through
Coursera

has successfully completed

Summer Scaggs 
Subject Matter Expert 
Freedom Learning Group 

Verify at :  
ht tps://coursera.org/veri fy/FD V23P5SPRLC 

  Cour ser a  ha s conf ir med the  identity of  this individua l a nd the ir
pa r t icipa tion in the  pr oject.
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https://coursera.org/verify/FDV23P5SPRLC


Komal Mehra
26/12/2022

https://learndigital.withgoogle.com/link/1qsdpcedm9s5JF 659 QB5
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https://learndigital.withgoogle.com/link/1qsdpcedm9s
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Certi�cate expires December 29, 2025

 Analytics Academy

Google Analytics for Beginners
Certi�cate of Completion

Rohit Sah
Awarded for successfully completing
the course "Google Analytics for
Beginners"

92

https://analytics.google.com/analytics/academy/
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D ec  25,  2022

VANSHIKA

Introduction to Microsoft Excel

an online non-credit project authorized by Coursera Project Network and offered through
Coursera

has successfully completed

Summer Scaggs 
Subject Matter Expert 
Freedom Learning Group 

Verify at :  
ht tps://coursera.org/veri fy/86K8E33WS4UT 

  Cour ser a  ha s conf ir med the  identity of  this individua l a nd the ir
pa r t icipa tion in the  pr oject.
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Rubby  Kumari
30/12/2022

https://learndigital.withgoogle.com/link/1qsdpcedm9s27K ERY 8CM
95

https://learndigital.withgoogle.com/link/1qsdpcedm9s


To verify this certificate visit verify.mygreatlearning.com/STKLQQHG
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Naincy Kumari

Digital Marketing 101

27th Dec 2022

Certificate code : 4043910
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Naincy Kumari

Digital Marketing 101

27th Dec 2022

Certificate code : 4043910
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Certificate of Achievement

Pooja Rani
has completed the following course:

DIGITAL SKILLS: SOCIAL MEDIA
ACCENTURE

This online course explored how to effectively use social media for business. It provided information on
how to promote your brand, set campaign objectives, how to identify the target audience and the right

channels.

2 weeks, 1 hour per week

Camilla Drejer
Managing Director for UKI Responsible Business & Citizenship

Accenture

Issued 23rd D
ecem

ber 2022. futurelearn.com
/certificates/2cgbns7

In association with

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This certificate represents proof of learning. It is not a formal
qualification, degree, or part of a degree.
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In association with

Pooja Rani
has completed the following course:

DIGITAL SKILLS: SOCIAL MEDIA
ACCENTURE

92%
OVERALL
SCORE

This course explored why social media is so
important for businesses today and how it can
be used to establish and build brand presence.
It outlined the key steps involved in promoting a
brand through social media, including setting
and tracking campaign objectives. Other topics
covered included how to identify your target
audience and the right channels, how to create
engaging content, and how to manage your
presence online.

STUDY REQUIREMENT
2 weeks, 1 hour per week

LEARNING OUTCOMES

SYLLABUS
Week 1

Week 2

Explain what Social Media is•
Describe how it can be used to build a brand•
Explain what target groups are•
Identify social media channels•
Explain tips for messaging•
Describe the role of a Social Media Manager•
Identify Social Media Management tools•

What is social media?•
Target groups•
Social media channels•
Managing your social media presence•
Social media management tools•

Social media top tips•
The importance of performance measurement•
Social media listening•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 23rd December 2022. futurelearn.com/certificates/2cgbns7101



Certificate of Achievement

Sahil Singh
has completed the following course:

DIGITAL SKILLS: SOCIAL MEDIA
ACCENTURE

This online course explored how to effectively use social media for business. It provided information on
how to promote your brand, set campaign objectives, how to identify the target audience and the right

channels.

2 weeks, 1 hour per week

Camilla Drejer
Managing Director for UKI Responsible Business & Citizenship

Accenture

Issued 23rd D
ecem

ber 2022. futurelearn.com
/certificates/33w

m
y11

In association with

The person named on this certificate has completed the activities in the
attached transcript. For more information about Certificates of
Achievement and the effort required to become eligible, visit
futurelearn.com/proof-of-learning/certificate-of-achievement.

This certificate represents proof of learning. It is not a formal
qualification, degree, or part of a degree.
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In association with

Sahil Singh
has completed the following course:

DIGITAL SKILLS: SOCIAL MEDIA
ACCENTURE

90%
OVERALL
SCORE

This course explored why social media is so
important for businesses today and how it can
be used to establish and build brand presence.
It outlined the key steps involved in promoting a
brand through social media, including setting
and tracking campaign objectives. Other topics
covered included how to identify your target
audience and the right channels, how to create
engaging content, and how to manage your
presence online.

STUDY REQUIREMENT
2 weeks, 1 hour per week

LEARNING OUTCOMES

SYLLABUS
Week 1

Week 2

Explain what Social Media is•
Describe how it can be used to build a brand•
Explain what target groups are•
Identify social media channels•
Explain tips for messaging•
Describe the role of a Social Media Manager•
Identify Social Media Management tools•

What is social media?•
Target groups•
Social media channels•
Managing your social media presence•
Social media management tools•

Social media top tips•
The importance of performance measurement•
Social media listening•

This transcript should be read alongside the accompanying Certificate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 23rd December 2022. futurelearn.com/certificates/33wmy11103
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Sahibpreet Kaur
25/12/2022

https://learndigital.withgoogle.com/link/1qsdpcedm9s8RL J3G NJ3
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https://learndigital.withgoogle.com/link/1qsdpcedm9s


Priya Dadwal
30/12/2022

https://learndigital.withgoogle.com/link/1qsdpcedm9s9Y9 4ZR BRS
107

https://learndigital.withgoogle.com/link/1qsdpcedm9s


Ameesha Verma
30/12/2022

https://learndigital.withgoogle.com/link/1qsdpcedm9sEQ2 TB6 EMR

108

https://learndigital.withgoogle.com/link/1qsdpcedm9s


Statement of participation

Kirandeep Kaur
has completed the free course including any mandatory tests for:

Accessibility of eLearning
This 15-hour free course explored the challenges for disabled students taking
part in eLearning, alternative teaching methods and the design of tools.

Issue date: 27 December 2022

www.open.edu/openlearn
This statement does not imply the award of credit points nor the conferment of a University Qualification.
This statement confirms that this free course and all mandatory tests were passed by the learner.

Please go to the course on OpenLearn for full details:
https://www.open.edu/openlearn/education-development/education-careers/accessibility-
elearning/content-section-0

COURSE CODE: H807_1
109



Accessibility of eLearning
https://www.open.edu/openlearn/education-development/education-careers/accessibility-elearning/content-
section-0

Course summary
It is part of a teaching professional's skills to
understand the needs of a diverse population of
students. This free course, Accessibility of
eLearning, introduces the challenges for
disabled students who may use computers in
different ways when taking part in eLearning or
may need alternative teaching methods. It
covers the technology and techniques used by
disabled students, the adjustments to teaching
methods that might be reasonable, design
decisions which affect the accessibility of
eLearning tools and strategies for evaluation.

Learning outcomes
By completing this course, the learner should be
able to:

discuss the main challenges facing disabled
students with respect to eLearning.
have an understanding of the types of
technology used by disabled students.
consider what adjustments you might make in
creating eLearning materials to ensure they
are accessible and usable.
consider appropriate ways to evaluate the
accessibility and usability of your eLearning
materials.

Completed study
The learner has completed the following:

Section 1

Introducing accessibility and disability

Section 2

A brief overview of assistive technology

Section 3

Creating accessible eLearning content

Section 4

Evaluation of accessible eLearning

Section 5

Conclusion

Section 6

Keep on learning

https://www.open.edu/openlearn COURSE CODE: H807_1
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